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7 June 2018

Mr Bob Jarvis
Chief Executive Officer
Town of Bassendean
PO Box 87
Bassendean WA 6934

Dear Mr Jarvis

Hawaiian's Bassendean

Installation of electric car charging station

We refer to your letter regarding electric charging stations to be installed in the Town
of Bassendean.

Hawaiian would be interested in Council installing a charging station in our carpark and
would be pleased to receive information from the Town in relation to the equipment
and space requirements needed for the station. along with any other relevant
information for review, Would you please advise if the Town has identified any
preferable locations at the centre? We would appreciate you identifying on the
attached plan

Should you have any queries or require further information, please do riot hesitate to
contact the undersigned on (08) 94268888

Yours sincerely

Hawaiian

Ground Floor

235 St Georges T
Perlh CBD WA 6000 AUStra!

T+61894268888 F+61893??4303

quilles@hawaiian. comau mm, .newaian. coma
Ply, LtdHaw

ABM 550621934?6 ACN 062 1934?6

hawa. liari

,,^"I* (^_!
ALISON REID

General Manager - Shopping Centres
Hawaiian
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Green Promotions
100% Corbon Neufrol Promotion o1 Products
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Bassendean
Businesses ge Ing ahead in the war on was e

OTTLE

Holly Twine and Stuart Ridgway

"IF You CAN AVOID PRODUCING

THE WASTE IN THE FIRST PLACE

THIS Is BETTER THAN TRYING To

MANAGE IT AFTER THE FACT. "

We are constantly looking at ways
of reducing plastic in particular and
waste in general. We have eliminated
all single use plastics from the front of
house which included going to paper
straws last year.

We have always believed that a
minimum impact waste policy is
the only way to truly tackle our ever
growing problem in the environment.
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"110 MORE PLASTIC PLATES"

In our busy coffee shop we use a lot
of disposable items. We noticed that
we could make a big difference to
reduce how much goes into landfill.
We now only use paper based burger
containers and biodegradable coffee
cups.

We will soon use

environmentally
friendly disposable
knives and forks,

BR55EnDERn

BASSENDEAN
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Home by the Swan
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"SMALL STEPS ALL MAKE

A DIFFERENCE"

In 2017 we collaborated to support
Plastic Free July and ever since we
have been reducing the plastic usage
across the hotel both out the front and
in the back of house.

"LIVING

SUSTAINABIY

WITH OUR NATURAL

ENVIRONMENT Is

OUR MOTTO"

The products that we sell are
produced sus 81nably and

we run the business by
the same ethos. Paper

wra PPIng, pa per bags,
And we go out of our

way to encourage
our customers to

think about how

they ca n minimize
their impact

on our natural

surroundings.
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S PERMARKET
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^, I^: Bassendean
I;^^11 Gourmet Meats

"FROM I 00,000 PLASTIC BAGS
To Zero"

We have already stopped providing
plastic bags which ultimately end up in
landfill, or polluting our streets, parks
and beaches

We now offer reusable bags and
cardboard boxes that can be

recycled to reduce their impact on
the environment and encourage our
customers to bring their own carry
bags with them when they shop with

.

us.

.

Paddy and Nuccia SIms

At Ida Street Supermarket we are
very community focused and very
environmentally focused,

C

"WE DECIDED To Go To PAPER

CARRY BAGS As BOTH OF us

ARE CONCERNED WITH THE

STATE OF THE PLANET"

With plastic bags clogging up OUT
seas and waterways they are having a
terrible impact on birds and fish. We
wish to have a small imprint in the
future environment, and with others
make a larger Influence
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MIChelle Glass and Lewis Clark

"DOING OUR BEST To HELP THE

ENVIRO"MENT".

Our "Own Cup" policy encourages
customers to bring their keep cups
and receive a discount. We use paper
bags, wrapping and environmentally
friendly containers for our takeaway
items. Paper straws will be introduced
and will soon sell steel straws to

encourage a no straw policy reduce
waste with composting and separating
our recyclable rubbish

<<

I'M A FISHERMAN AND I SEE Too MUCH PLASTIC IN THE OCEAN"

We started the business in 2017 and from the start

we avoided as much plastic as we could. When you
come into our cafe now we will serve your takeaways
in paper based containers and wrapping. We even
make sure the detergent that we wash the floors and
wash the dishes with are friendly to the environment.
We welcome all customers who bring their keep
cups and will wash them for them too.

Our environment is fragile and we need to look after it.

*.
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"THE MORE WE ALL Do, THE MORE WE ALL BE"EFiT. "

We have introduced great changes to the
deli. We've introduced paper bags free to
our customers and we are now moving onto
bamboo trays for our rolls. Our food waste

Deli 77 our coffee grinds gointo composting locally.
We also have our own fresh herbs and some

vegies for the seasons OUT back garden.

The changes have come quite naturally and
the staff adjustment was easy



Sustainability services

SwitchvourthinkinR. coin contains advice for residents, employees and businesses as well as

upcoming events. Our content is current and fresh, and we can develop new educational content to

meet your council's strategic goals, We receive over 2,000 visits per month, increased our reach by

27% in 2016, and we have ambitious plans to keep growing. Utilising our website is a great

opportunity to put your work on centre stage and achieve your goals.

^ I, ^^ ,
,

Our website has a global reach, but broad local appeal

Developing web ond online content. We can develop content for your council's website or intranet,

social media content or e-news to specifically meet Your council's needs.

Intogr@tion into your pions ond reporting requirements, If you're preparing a strategic community

plan, grant or water wise council report You can count Switch your thinking services in Your actions.

Just ask us to prepare a report that meets Your needs.

Switch your thinking monthly e-news reaches residents, businesses and schools with your

sustainability events and news (over 2300 subscribers).

.I
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Survey design grid evoluotion. Need to reach your residents for a survey? Using our promotional

channels Ibelow) we can help expand your reach. We can also help design and evaluate your survey

using our team's formal training in behaviour change, market design and statistics.

An extro set ofhonds designing ond developing your sustoinobility programs. Utilise our knowledge

of current programs, behaviour change, sustainability and program design to make your next

program a success.

Businesses

Rewards for Business - Businesses in our council area can also access our rewards ro rain and at

discounts on environmental products.

Switched on Business - A recognition ro ram for businesses launchin in s rin 2016! Businesses in

your council can be nominated, or nominate themselves, for recognition for their sustainability
actions,

Responsible Cafes - Get Your council started on the reuse revolution by encouraging businesses to

join the Responsible Cafes program,

Corporate

\\

Switched on Bikes - Switch our thinkin have artnered with RAC to offer our Council the

^.

opportunity to trial electric bikes in the workplace, Improve the health and environmental

performance of Your council by trial ling our fleet of e-bikes for four to twelve weeks at no cost. At

the end of the trial we can form a business case for Your council to purchase their own e-bikes. To

encourage your community, we have also developed a handbook and are giving away an electric

bike as a competition prize.

.

Switched on Staff - An online campaign or series of workshops to help your staff reduce their

environmental footprint at work. Topics covered can include energy, waste, water, transport or all of

the above. We will cater this program to your council's goals.

^..



Residents

Workshops - topics include green cleaning, decluttering, saving electricity and water and cutting

kitchen waste. We can also develop new workshops to meet the specific needs and interests of your

community.

National Science Week - we send ex ert s eakers and academics into our coinmunit and libraries

to celebrate National Science Week every August.

EnerevSmart SMS - Residents can register to receive a free monthly EnergySmart tip to help reduce

their electricity consumption.

I'
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Rewards for Residents - Switch our thinkin partners with local businesses to offer our residents

^
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discounts on sustainable products such as solar panels, rainwater tanks, insulation paint, compost
bins, worm farms, e-bikes and soil amendments.
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Schools

"

Young Re-Inventor of the Year - a reuse and waste minimisation competition open to early learning

centres, schools, home schools, community groups and individuals to repurpose waste into a new

invention. We provide re-invention workshops for 7-12 year olds to help raise awareness of waste

reduction and help kids think creative Iy. There is $1,500 in prizes on offer to help winners continue

their sustainability actions.

Switched on Schools - Reco nisin effort and excellence in sustainabilit in schools. Switched on

Schools are showcased on switchyourthinking. coin and local Councillors and media are invited to

attend the certificate presentation at a school assembly.



Promotion

We reach your community to promote our programs and share good news stories from your council.

We currently offer:

Website - switchvourthinkinR. coin. Our extensive sustainability website has content which works

across devices, is easy to navigate and constantly changing. Content is available for reproduction by

your council and is updated weekly. New content can be developed to feature your council.

Facebook - Our Facebook a e can share our events and news.

E news - Our residential, business and schools e-news can share your stories, programs and events

through our e-news.

Promotional materials - all the collateral you need to promote Switch Your thinking programs in

Your council including made to measure media releases, facebook promotion, posters and flyers

featuring your logo.

The next big thing

Switch Your thinking are always on the lookout for innovative ways to engage our Councils and

communities and the funding to support it. Projects will always meet key sustainability goals and we

use our reach to gain better value for our members. Examples of recent grant funded projects
include:

^

,.

Climate Change Makers (2018) - We will engage the general public in climate science and

adaptation through a series of 17 free community workshops, embedding science in three iconic

community events, an extensive social media campaign, library displays and a staff engagement.

Funding for this initiative is currently being sought through National Science Week.

The Last Straw (2018) - Our Councils will become the first in Australia to su ort the Last Straw.

The Last Straw is a campaign to end the use of the plastic straws in venues around Australia. We aim

to tackle the issue from both sides- encouraging consumers to use less plastic straws and

encouraging businesses to give out less straws through staff training and information.



Get energy smart at home
Energy efficiency
Adults

45-60 minutes

Switch your thinking will provide you with tips to help you cut your energy use and

save you money.

Understand your electricity and water usage better and learn some simple changes

that can make a big difference. We will unpack a Home Energy Audit kit and

demonstrate how simple and easy it is for you to identify what's using the most

energy and water in your home. Library members can borrow the Home Audit Kit

from the library.

Cutting Kitchen Waste
Food waste

Ad ults

(45-60 minutes)
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Learn about the problem of food waste and how you can take action from your very
own kitchen. Australians throw away four million tonnes of food every year. When
you discard food, you are also discarding all of the water, fertiliser, fuel and energy
that were used to get that food to your plate. By switching a few habits you can make
a big difference to your emissions and your household budget. Switch Your Thinking
will discuss strategies to help reduce your food waste and provide you with a new
outlook on how you can minimise your waste.

Cleaning with chemistry
Natural cleaning
Adults

60-90 minutes Including DIY all purpose cleaner)

Cut through the advertising spin of the home hygiene industry with the help of elbow
grease and bi-carb soda. Cleaning with chemistry will arm you with a basic
understanding of household science and a spray bottle full of natural alternatives to
toxic and expensive cleaners. This workshop is perfect for those looking for
environmentally friendly, allergy free, non-toxic alternatives to traditional household
cleaners that are also budget friendly.



Deciuttering: all you need is less
Waste r duction and horn organisation
Adults

90 120 minutes

A reminder to re-use, re-purpose, UPCycle, recycle or throw out stuff you don't need

^.
^
.^
^
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Re-invention
Children aged 7.2 years
(60-80 minutes)
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Get creative to cut waste in this workshop for 7-12 year old inventors! Investigate
what you are throwing in the bin and how it could be 're-invented' to give it another
life! This hands-on workshop will encourage and challenge participants and
everyone will leave with a creation to inspire them to re-invent at home.


